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Hisamitsu Pharmaceutical Co., Inc.
Q1 FY02/2019 Results

This presentation material contains information that constitutes forward-
looking statements. Such forward-looking statements are not guarantees of
future performance and involve risks and uncertainties, and actual results
may differ from those in the forward-looking statements as a result of various
factors including changes in material circumstances.

Hisamitsu Pharmaceutical Co., Inc.
Jul. 61 2018
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1. Looking back on the Q1 FY02/2019 (1) W5 E, KK~

Patch, moving into the futare.

* Launch of Butenalocke Va cream 18g , liquid 18ml N
OTC
products | * Launch of Salonpase 120 patches

* Launch of Nobinobie Salonsipes Fa

= Launch of Nobinobie Salonsipe F new package, 20 patches, 40 patches /
Eth(iical * Launch of Allesagae Tape 4mg, 8mg (Transdermal, Allergic rhinitis treatment patch) )
met *Noven announces successful resolution of FDA warning letter )

SJuly 2, 2018 :approval of supplemental new drug application (NDA) for the addition of a new 0.5 mg dose
of the transdermal, pain management patch FENTOS® TAPE (development code: HFT-290)
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1. Looking back on the Q1 FY02/2019 (2) T
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OTC
products

* Salonpas named the world’s No.1 OTC topical analgesics patch brand for the second
consecutive year

* Naming Hisamitsu Pharmaceutical as the holder of the world's largest share in the
correspondmg market category.

By Euromonitor International

Q Hisamitsu %@ ¥ Hisamitsu Pharmaceutical Co., Inc. is an Official Partner
L (External Pain Relief Products) for Tokyo 2020.
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1. Looking back on the Q1 FY02/2019 (3) i
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* Introduce new Salonpase packaging design
with world No.1 logo.

cHhisamitsu.

for temporary relief of
minor aches & pains

SORE SHOULDER
BACKACHE
JOINT PAIN

PATCHES
27 KB (1o Tom)
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2.83"%1,81(7.2cm X 4.6cm) MADE IN JAPAN

1. Looking back on the Q1 FY02/2019 (4) i
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< Sales transition of Salonpas® products>
Target: annual sales of 45 billion yen(at FY02/22)

(MAT : Million Yen)

45,000
B Salonpas® products
40,000 (overseas) 94,000 -
45,000
35,000 [ mSalonpas® products 29:389 g
30000 | (in Japan)
22,900
25,000
20,000
15,000
10,000
10,623 | | 11,100
5,000 *— April, 2017: Establishment of
‘ ‘ IThe‘6th l\‘llid—t‘erm ‘man?gem‘ent PolicY
2015.02 2016.02 2017.02 2018.05 2019.02 2020.02 2021.02 2022.02
actual actual actual actual forecast target
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2. Consolidated PL (1) - Comparison with the previous period performance - {52 %, %3k~
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Unit:¥ million

Actual Actual
prlmnes | siomas | g P
(e})) Q1)
CoGS 14,004 13,600 -403 -2.9%
as a % of sales 38.8% 40.6%

SG&A costs 16,987 15,543] -1,443 -8.5%
Sales promotion costs 3,068 3,019 -49 -1.6%
Advertising costs 2,861 2,857 -4 -0.2%
R&D spending 4,436 3,012) -1,423| -32.1%
Others 6,619 6,653 +34 +0.5%
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Actual
performance
for FY02/18

Q1)

Actual
performance
for FY02/19

Q1)

Change

Unit:¥ million

Main factor

Hisamitsu *Derease in sales of Rx Business.

(Non consolidated) 25997 26,538 +541 *Increase in sales of OTC/Intl Business.

Noven 5,900 4,145 —1,755|-Decrease in sales of major products.

Others * 4,183 2,815 —1,368(*Increase in consolidated adjustment.
CoGS 14,004 13,600 -403

Change of sales mix.
as a % of sales 38.8% 40.6%

SG&A costs 16,987 15,543 —1,443|-Decrease in R&D spending of Hisamitsu.

e e ™ I
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3. Non Consolidated PL - Comparison with the previous period performance - Bz %, &% ~,
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Unit:¥ million

Actual Actual
o015 | Sorevoais | Chanse Tgron
Q1) Q1)
Rx Business 16,863 15,718 -1,145 -6.8%
OTC Business 74717 8,077 +599 +8.0%
Intl Business 1,656 2,743 +1,087 +65.6%
CoGS 9,478 10,304 +826 +8.7%
asa % of sales 36.5% 38.8%

SG&A costs 13,671 12,371 -1,300 -9.5%
Sales promotion costs 2,467 2,529 +62 +2.5%
Advertising costs 2,178 2223 +45 +2.1%
R&D spending 3,768 2423 -1,344 -35.7%
Others 5,257 5193 -63 -1.2%
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4. Noven PL - Comparison with the previous period performance -

Unit:¥ million

Actual Actual
performance performance Ch Percentage
for FY02/18 for FY02/19 ange Change
(Q1) (e)D)
CoGS 2,959 2,359 -599 —20.3%
as a % of sales 50.2% 56.9%

SGR&A costs 1,678 1,546 -131 —7.8%
Sales promotion costs 79 60 -19 —-24.3%
Advertising costs 1 13 +12| +666.4%
R&D spending 669 591 -78 -11.6%
Others 927 880 -46 —5.0%

Nonoperating balance | 57} 47|  -9] -—16.9%

|Exchange rate (¥/USD)

¥112.85]

¥107.47|

* Results before
consolidated adjustment.
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5. Sales results by product (1) - Rx Business - BB, KA
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Unit:¥ million

Af(;t"u?IYzzr/f?;n}?f)e Change Percentage Change

Total Japan  Overseas Total Japan  Overseas  Total Japan  Overseas

Fentos Tape 1,333 1,333 - +319 +319 - +31.5% +31.5% -
Norspang Tape 488 488 - -12 -12 - =2.4% -2.4% -
Neoxys Tape 181 181 - -46 -46 - -20.3% -20.3% -
Abstral® 50 50 - -5 -5 -l -91%  -9.1% -
Allesaga, Tape 99 99 - +99 +99 - - - -
Mohrus, Tape 9,973 9,973 - -1,563 -1,542 -20 -13.5% -13.4% -100.0%
Mohrusg Pap 1,745 1,745 - -55 -55 - -3.1% -3.1% -
(Mohruss Pap XR) 1,243 1,243 - +130 +130 - H117% +H11.7% -
Others 1,964 1,845 119 +57 +97 -40 +3.0% +5.5%  -25.2%
Minivelle® 1,433 - 1,433 -1,215 - -1,215 -45.9% -1 -45.9%
Vivelle-Dot® prodcts 883 - 883 -370 - -370 -29.5% -1 -29.5%
CombiPatch” prodcts 1,082 - 1,082 -50 - -50 -4.4% - -4.4%
Brisdelle® - - - +10 - +10 - - -
Daytrana” 615 - 615 -169 - -169 -21.6% - -21.6%
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5. Sales results by product (2) - OTC Business -  w»zz #x-~.
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Unit:¥ million

Actual performance
for FY02/19 (Q1)

Change Percentage Change

Total Japan  Overseas  Total Japan  Overseas

Total Japan  Overseas

Salonpasg products 7,024 2,882 4141 -188 -96 -93 -2.6% -3.2% -2.2%
Salonsips products 822 615 207 -153 -136 171 -15.7%  -18.1% -7.6%
Airy Salonpasg products 421 301 119 +33 +26 +8 +8.5% +9.5% +7.2%
Feitasg products 1427 1,427 - +175 +175 - +14.0%  +14.0% -
Butenalockg products 948 948 - +131 +131 -]  +16.0%  +16.0% -
Allegra” FX 1,393 1,393 - +452 +452 - +48.0%  +48.0% -
Others 752 508 244 -10 +49 -59 -1.3%  +10.7% -19.5%
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6. Trends of second-generation non-steroidal Hisamitsu.

o o ° 5%, %k 31& o
anti-inflammatory patch in Japan (1) P moviog ket .
Number of patch :
.o patehes Oct.’06: High-income elderly Market trends on volume basis
6,000 M Hydrogel Patch| to pay 30% of medical fees | ------- -
Ml Tape ‘ W
5000 [ Oct.’02:The elderly to L |

pay 10% of medical fees

Health Insurance Act

3'000 y V ......... HHHH “"H‘ H“‘

2,000
May.2018(MAT)

4,000 (| Sept.’97: Revision of [-----------/ -

Proportion
Hydrogel

Tape

Volume Basis 5,346 (million) 100.3%
Monetary Basis | ¥147,373 (million) 100.5%
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6.Trends of second-generation non-steroidal Hisamitsu.
o o ° 5%, %k }E o
anti-inflammatory patch in Japan (2) P moving o he s,

Change in shares of the Mohrus, products on monetary-basis

Mohruse Tape <+ Mohruse Pap
50.0% May 2017 :43.9% — May 2018 :42.7%
(Feb. 2018 :43.1%)

55.0%

45.0%
40.0%
35.0% &
Mohruse Tape
30.0% oo May 2017 :37.7% — May 2018 :35.9% | 7

25.0%

20.0%

15.0%

10.0%

5.0%

0.0%

ggggggooooooooooo ——————————————————————————————————
Copyright ©2018 IQVIA./Calculated based on JPM data(~May.2018)/Reprinted with permission
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7. R&D Pipeline BB, KA
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Stage Theme Target D‘;f,?;e Characteristics Next Step
(NedeF(;rs_eza?j:j)ition) JPN Patch  |Cancer pain, Chronic pain U t;: Il:a;{u1nghed
HP-1010 USA Patch \Fl{v?tlli\e:)g;tg%trs:tsigcr:a:llelgIgia No disclosure
HP-3000 JPN | Patch  |Parkinson's disease T?nb;vzilsed
HP-3070 USA Patch  |Schizophrenia T?nb:Y:iIgd
HP-3150 JPN Patch  |Cancer pain T?n b:YgIgd
ATS v pateh ﬁ;tsgrtiaﬁi\ll)if; i([z)iitsorder (ADHD) Ph;]si?{féaﬂ
HP-3150 JPN Patch  |Low back pain Phif:lsg 1sst’art
HP-3000 JPN | Patch |ldiopathic restless legs syndrome| Under consideration
HP-5000 USA | Patch |Osteoarthritis of the knee Phased start

*Yellow-highlighted parts are changes from the previous announcement made on Apr. 10th, 2018

Promoting Patch Treatment Culture Worldwide 15

disamitsu.
2%, KEE~.

Patch, moving into the futare.

Delivering a Better QOL
to the World

Q1 FY02/2019 Results
Jul. 6th, 2018

Hisamitsu Pharmaceutical Co., Inc.
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Unit:$ thousand

Actual Actual
performance performance Change Percentage
for FY02/18 for FY02/19 Change
(Qt) Q1)
CoGS 26,226 21,958 -4,268 -16.3%
as a % of sales 50.2% 56.9%

SG&A costs 14,871 14,390 -480 -3.2%
Sales promotion costs 702 558 -144 -20.5%
Advertising costs 15 128 +112 +704.7%
R&D spending 5,935 5,507 -428 -7.2%
Others 8,216 8,196 -20 -0.2%

*Results before
consolidated adjustment.
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